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OUR AUDIENCE

The Archer community is on the edge of culture and information.
Our readers are fiercely engaged, political and brand-loyal.
They buy every issue and attend every event. We have their trust.
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Archer’s reach exceeds
98K readers per month
across print and digital.
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mental health
oyal.

- “You talk
about what
matters.
You give a
voice to the
usually
sllenced.”

- ARCHER READER, 2025
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ARCHER DIGITAL

The Archer website has been viewed more than 3.5 million times.
Spanning from Australia to the USA, UK, Europe and beyond, our
online audience is our largest community.
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Every month on our website,
and fortnightly in our e-news,
we reach tens of thousands
of engaged readers.
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Our Instagram platform is a
powerful driver of visibility
and engagement, delivering
1.4 million views annually and
reaching close to 900K unique
accounts every year.
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PRINT EDITION

Our flagship print product, Archer Magazine, has been curating
lesser-heard voices and artwork from marginalised communities for
over 12 years. The mag is shared widely, and distributed globally.
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20K
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11 || 21

countries with themed print
active stockists editions

Archer Magazine is sold
globally, and has received
many awards, including a
UN Media Peace Prize.
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(AD FORMATS AVAILABLE)

Sponsored Article | Editorial placement
(incl. socials/e-news)

Hero Website MREC | 300 x 250px
In-Article Banner | 1200 x 600px

EDM Tile | 300 x 250px

Featured EDM Banner | 1200 x 400px

+ tailored campaigns incl. sponsored editorial and social posts

( SPECIFICATIONS )

Display ads can be site-served via Ad Manager (except EDM)
Accepted file types: JPEG, PNG, or GIF

Resolution: 72 dpi

Dimensions are listed as width x height (pixels)
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HIGHLIGHTS Archer is a multi-award
For 12+ years, Archer has platformed voices a\ ) artwork from Wlnnlng pub,lcatlon W'th

Our relationship with our readers is built on mutual trust. | a trusted ,egacy' g,Oba,
reach, and more than

- 3.5 million views to date.
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WINNER:
Media of the Year
Honour Awards

WINNER: WINNER:
Media of the Year UN Media
Vic Pride Awards Peace Prize
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WEBSITE INSTAGRAM COMMUNITY
VIEWS: VIEWS: EVENTS:
720K per year 1.4 million per year 2-5 per year
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love
to chat.

Aaron Little | Director of Advertising
+61 402 046 340
aaron.little@lgbtmediamarketing.com.au
hello@archermagazine.com.au
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